
 
 
 

 

 

 

 

CREATIVE ENGAGEMENT 

GRANT 
 

 
The following project examples are provided for inspiration purposes only. This is 
not an exhaustive list and we encourage you to use the full extent of your creative 
talents. Some of the projects included do not meet all the grant requirements and 

would need to be modified to qualify for funding.  
 
 
 
  



  

THE PROJECT:  
Realizing that walking can build a local sense of 
community and help citizens become more 
engaged, CityFabric created Walk [Your City]. Each 
sign is posted at a major intersection and has a 
direction arrow, minutes by foot to a destination, 
and a QR code for more information.  
 
WHY WE LOVE IT: 

 Could be used to highlight neighborhood 
attractions and projects. 

 Builds community and civic pride.  
 

Walkyourcity.org 

THE PROJECT:  
1005 Faces is an interactive photography 
project that showcases the diversity of San 
Antonio through the faces and thoughts of 
the community. The project includes large 
pieces of public art aimed at providing a 
clear image of what the city really looks like.  
 
WHY WE LOVE IT: 

 Allows people to share their passions 
and interests.  

 Celebrates the eclectic mix of people 
who make up our communities.  

 
https://www.facebook.com/1005Faces 

 

http://walkyourcity.org/
https://www.facebook.com/1005Faces


 
  

THE PROJECT:  
I Wish This Was posted grids of fill-in-the-blank vinyl stickers (easy to 
remove) that said “I wish this was ____” and a permanent marker on 
vacant storefronts. The interactive public art project invited residents 
to voice their ideas about improving the neighborhood.  
 
WHY WE LOVE IT: 

 Provides a fun, low-barrier tool to spark civic engagement and 
a way to showcase a city’s collective imagination.  

 Facilitates discussion and can call attention to the needs and 
wants of a community. 

 Brings people together to take collaborate action for positive 
change. 

candychang.com/i-wish-this-was/ 
 

THE PROJECT:  
Pedestrian Timeline brought local history to the streets by stenciling 20 landmark events in the history 
of Governors Island along a path on the island. It allowed visitors to easily learn about the area while 
enjoying a leisurely stroll.  
 
WHY WE LOVE IT: 

 Engages people in the environment and creates a sense of place by bringing local history to life. 

 Peaks the curiosity of the viewer; encouraging them to learn more about the place where they 
live.  

candychang.com/pedestrian-timeline/ 
 

http://candychang.com/i-wish-this-was/
http://candychang.com/pedestrian-timeline/


 
  

THE PROJECT:  
Piano Push Play puts pianos on the streets of Portland 
for the public to play. After the public installation, the 
pianos are donated to students and community spaces 
that can’t afford their own instrument. 
 
WHY WE LOVE IT: 

 Provides an opportunity for people to share their 
talents with the community. 

 Brings people together from all walks of life, 
sparking conversations and communion amongst 
strangers. 

 Animates a public space. 
 

https://www.facebook.com/Pianopushplay 
 

 

THE PROJECT: 
Free the Billboards invited the community to reimagine 
our public visual spaces by submitting pictures of what 
they would rather see on corporate billboards. 
Viewfinders where then placed around the city across 
from billboards with the images people submitted.  
 
WHY WE LOVE IT: 

 Inspires people to dream big and take an active 
role in shaping our public spaces. 

 Transforms the ordinary into a community asset 
and source of identity. 

 

https://www.facebook.com/FreeTheBillboards 
 

THE PROJECT:  
Hello Lamp Post was an interactive art project 
that allowed passersby in Bristol to converse via 
text message with urban objects (mailboxes, 
storm drains, lampposts, etc). The object asked a 
series of questions and also shared interesting 
content that others left behind. 
 
WHY WE LOVE IT: 

 Invites people to get engaged with their 
city and its creative and cultural future. 

 Challenges and encourages people to 
notice and interact with the systems we 
take for granted. 

 

http://hellolamppost.co.uk/ 
 

https://www.facebook.com/Pianopushplay
https://www.facebook.com/FreeTheBillboards
http://hellolamppost.co.uk/


  

THE PROJECT:  
PARK(ing) Day is an annual event where citizens, artists and activists 
collaborate to temporarily transform parking spaces into public places. The 
goals of the event are to call attention to the need for more urban open space, 
to generate critical debate about how public space is allocated, and to improve 
the quality of urban human habitat. 
 
WHY WE LOVE IT: 

 Shows the possibilities for how we could use our public spaces. 

 Provides an opportunity for people to actively shape their city. 
 

http://parkingday.org/ 
 

THE PROJECT:  
Portland’s Street Seats program allows organizations to convert on-
street parking into other public uses, such as café seating or a mini-
park.  
 
WHY WE LOVE IT: 

 Creates space for neighbors to gather and get to know one 
another.  

 Provides a sense of character and energy to an area.  
 

www.portlandoregon.gov/transportation/59158 
 

http://parkingday.org/
http://www.portlandoregon.gov/transportation/59158


 
  

THE PROJECT:  
The Regrets Project solicits anonymous regrets on its website 
and then transforms them into public art on the streets of New 
York. The project hopes to provide catharsis for those who 
share their regrets and inspire viewers to reflect on the values 
guiding their present life, and reorient their futures.  
  
WHY WE LOVE IT: 

 Creates a space for people to share and increases our 
sense of community. 

 The general concept could be applied to a variety of 
different prompts or topics. 

www.regretproject.org/ 
 

 

THE PROJECT:  
The Take a Seat, Make a Friend project set up a ball pit 
on the sidewalk for strangers to sit in and discuss life’s 
big questions.  
 
WHY WE LOVE IT: 

 Provides an opportunity to have meaningful 
conversations with strangers, rather than just 
small talk.  

 Encourages people to find commonality, while 
adding a bit of fun to the city. 
 

soulpancake.com/activities/view/1780/how-do-you-make-
friends-with-strangers.html 

 
 

http://www.regretproject.org/
http://soulpancake.com/activities/view/1780/how-do-you-make-friends-with-strangers.html
http://soulpancake.com/activities/view/1780/how-do-you-make-friends-with-strangers.html


  

THE PROJECT: 
Nametag Day started as a way to break down the small 
barriers between people and propagate goodwill among 
New York City residents. With the help of numerous 
volunteers, the group passed out thousands of nametags all 
across the city.  
 
WHY WE LOVE IT: 

 Invites people to initiate conversations with 
strangers and builds social capital 

 Breaks down social and demographic barriers that 
can stand in the way of us connecting with the full 
diversity of our cities. 

 
nametagday.com/ 

THE PROJECT: 
CommonSights is an interactive map of local sights and 
attractions. The program features unique printed signage 
and allows users to add their own favorite places.  
 
WHY WE LOVE IT: 

 The program fosters local pride, increases 
walkability and adds a little fun to the urban 
experiences 

 Could provide a unique way to showcase the 
projects and activities of a neighborhood 
association. 
 

http://commonsights.com/ 
 
 

THE PROJECT: 
Urban Fridge was made up of cut-out words 
from various old periodicals that were 
magnetically attached to a public wall. 
People were encouraged to rearrange the 
words to make their own poetry.  
 
WHY WE LOVE IT: 

 Gives viewers the opportunity to 
shape the space 

 Connects strangers on the street by 
giving them a reason to interact 

 Adds character and creates a 
gathering space for the community. 

http://nametagday.com/
http://commonsights.com/


 
  

THE PROJECT: 
The goal of Know Your City’s City Works tour series was to foster civic engagement in a fun, 
interactive learning environment while providing a behind-the-scenes exploration of the vital 
functions that enable our city to operate. The scout book acted as a passport to the tours, which 
provided experiential learning opportunities and the ability to see firsthand how to city operates.  
 
WHY WE LOVE IT: 

 The project combines printed outreach materials, experiential learning, insider 
knowledge, and fun! 

 Makes complex urban policy issues accessible so that more individuals can better 
participate in shaping them.  

 

knowyourcity.org/ 
 

http://knowyourcity.org/


 

 

THE PROJECT: 
The Neighborhood Postcard Project aims to foster community connection and 
pride through storytelling and sharing. Residents fill out the postcard with a 
positive personal story of their community. The postcard is then mailed to a 
random person in that city to create a stronger connection between people and 
communities.  
 
       WHY WE LOVE IT: 

 It prompts a sense of camaraderie and 
connectedness. 

 Both the activity (filling out the postcard) 
and the end result (receiving a postcard) 
are interactive.  

 Could be used to share neighborhood 
project ideas or neighbors’ hopes for 
improving the city.  

 
www.neighborhoodpostcardproject.com/ 

http://www.neighborhoodpostcardproject.com/

